KANTAR BRANDZ
2024 MOST VALUABLE GLOBAL BRANDS

THE TOP 100 MOST VALUABLE GLOBAL BRANDS
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2 GOOGLE 2. SPECTRUM

> MICROSOFT >3 SERVICENOW

* AMAZON >+ XBOX

> MCDONALD'S > AMERICAN EXPRESS
° NVIDIA > I'OREAL PARIS

7 VISA > MERCADO LIBRE
8 FACEBOOK 8 HAIER

° ORACLE > J.P. MORGAN

0 TENCENT ¢ UNITEDHEALTHCARE
" MASTERCARD ¢ UBER

2 L OUIS VUITTON ¢ CHASE

" INSTAGRAM ¢ CHINA MOBILE
“ ARAMCO ¢ RBC

5 COCA-COLA ® WELLS FARGO
“IBM Sl [©) (07

7 HERMES ¢ 1CBC

'8 MOUTAI 8 SIEMENS

¥ ADOBE *“ BCA

20 ACCENTURE 70 ZARA

2 r{e )\ T HUAWEI

2 AT&T 2 LOWE'S

2 NETFLIX 7 AIRTEL

>4 THE HOME DEPOT 7 INFOSYS

> TELEKOM/T-MOBILE > KFC

2 TESLA 6 GUCCI

27 NIKE 7 1D

28 ALIBABA 8 EXXONMOBIL

2 WALMART 7 PAYPAL

30 STARBUCKS 8% BMW

3 YOUTUBE 8 DELL TECHNOLOGIES
32 LINKEDIN 82 COMMBANK

3 UPS 8 MERCEDES-BENZ
3 COSTCO 8 RED BULL

3 TIKTOK 8 FEDEX

3% CHANEL % IKEA

% MARLBORO 8 NTT

8 CISCO 8% VMWARE

¥ SAP % SONY

4 QUALCOMM % PING AN

“ AMD %1 ALDI

42 SALESFORCE 2 LULULEMON

> INTUIT % VODAFONE

44 ADP 4 PINDUODUO

4 XFINITY % BUDWEISER

* TCS % NONGFU SPRING
“ HDFC BANK 7 BANK OF AMERICA
8 INTEL % HSBC

9 DISNEY % DHL
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BRAND VALUE CHANGE

2024 VS. 2023

+178%

$201,840 M
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$31,377 M
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$84,821 M

INESS TECHNOLOGY
AND SERVICES PLATFORMS

+61%

$20,369 M
RETAIL
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$55,670 M
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$51,860 M
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